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Hello! Thank you for downloading our assets pack.
The following couple of pages give some rough
outlines for how best to use the files included and
how we want our brand to be represented.

The next couple of pages will be broken up into:
tone
fonts
colours
logos
extra bits

and that’s it!

Thanks again for your interest in working closely with
The Victoria Hall. We look forward to seeing you at
your event soon!

The Victoria Hall team

Overview

Note
By using our logos, and brand identity you agree to adhere to our terms and conditions of
use, as stated in the last pages of this document. Actions taken by you, the user, that lead to
a damaging of the Victoria Hall brand will be followed up and investigated.



Tone

In all our public facing content, we strive to maintain a
friendly and uncomplicated tone. Why use 3 words when 1
will do?

As our main goal is to communicate information
effectively to a range of people we keep language direct
and straightforward. Don’t faff around with pointless
information, just convey what is needed, highlight the
main points and give the whole thing space to breathe.

The same applies to all written documents, website, how-
to guides, etc. 

Century Gothic Bold
(Bold heading)

Century Gothic Bold
(Important details)

Century Gothic Regular
(Friendly information)



Typography

The core font family used for The Victoria Hall is Century Gothic.

Century Gothic Bold is used for heading while Century Gothic
Regular and Light are used for body text. Font size is the main
factor in determining hierarchy; titles should be BIG, and body
text small.

If using Canva, the font to use is ‘Glacial Indifference’,
again using the same hierarchy ideas (Big titles, smaller info,
important info in bold). If you don’t have access to either, then
a basic font like Helvetica will do the job.

The main philosophy of writing is to give the text room to
breathe, and put important information in bold, such as the
title or price of an event.

Century Gothic Bold
(Bold heading)

Century Gothic Regular
(medium sub heading)

Century Gothic Regular
(small body)



1.

2.

3.

Typography

The layout for typography is fairly loose, but should adhere
to something similar to the below (sizes are examples):

All text left aligned
1. Bold heading (36 pt)
2. Subheading (20 pt)
3. Body text (16pt)

Use large paragraph breaks between paragraphs. Let the text
take up space. In short, Big titles, succinct language, plenty of
space around, and paired with large images.



Logos

These are the Primary Victoria Hall logos:

The larger logos are used on bold public facing content like
posters, events, and documents.

The smaller ‘stamp’ logo is used as a sort of signature, where the
formality of the full logo isn’t required (upper right of this
document).

There’s a social media variant for Facebook and Instagram
profile pictures (below). This can also be used as a ‘stamp’ is the
full logo isn’t required.



Logos

When placing the logos, consider the context and spacing.
Give the logo plenty of room to breathe.
Make sure it’s visible on the background.

Lorem ipsum dolor sit
amet consectetur
adipiscing elit. Sit amet
consectetur adipiscing elit
quisque faucibus ex.
Adipiscing elit quisque
faucibus ex sapien vitae
pellentesque.

Victoria Hall



Logos examples



Colours

These are the brand colours:

Primary
Main brand colour to build around.
Backgrounds, shapes, text on light
backgrounds, logos

Backgrounds, shapes, text on
light backgrounds.
To add depth and variation to a
design if needed.
#004740 for logos

For small elements to lift them off
the design, acts as a mid tone if
the dark/light aren’t working.
To be used sparingly.

Backgrounds, shapes, text on
Dark backgrounds
Logos

Secondary

Accent 2

Accent 1

Note
In general we try to lean away from pure black and white to soften the overall look. This isn’t
always practical (e.g. printing on white paper) so it’s fine to use black/white if more
convenient, as long as the overall feel is maintained.

#3a4357

#4a5b6b

#004740

#f68a44

#f0eade



Colours

A rough guide of what colours to use

Primary
colour combination

Lorem ipsum dolor
sit amet consectetur
adipiscing elit. Dolor
sit amet consectetur
adipiscing elit
quisque faucibus.

Lorem ipsum dolor
sit amet consectetur
adipiscing elit. Dolor
sit amet consectetur
adipiscing elit
quisque faucibus.

Lorem ipsum dolor
sit amet consectetur
adipiscing elit. Dolor
sit amet consectetur
adipiscing elit
quisque faucibus.

Lorem ipsum dolor
sit amet consectetur
adipiscing elit. Dolor
sit amet consectetur
adipiscing elit
quisque faucibus.

Lorem ipsum dolor
sit amet consectetur
adipiscing elit. Dolor
sit amet consectetur
adipiscing elit
quisque faucibus.

Lorem ipsum dolor
sit amet consectetur
adipiscing elit. Dolor
sit amet consectetur
adipiscing elit
quisque faucibus.

Primary
colour combination

Secondary
colour combination

Secondary
colour combination

Teritary
colour combination

Over Image
Add light drop shadow to
content, and colour hue
to background image.

Rarely used, for impact,
banners, stand out info.
White can also be used for
gentler effect if still legible.

A darker alternative to
break a page up.

Blue and white. Good for
Headers, banners etc.

White and Blue. Used for
large blocks of text and a
neutral background.

A darker alternative for less
important information and
to break a page up.

Note
In general we try to lean away from pure black and white to soften the overall
look. This isn’t always practical (e.g. printing on white paper) so it’s fine to use
black/white if more convenient, as long as the overall feel is maintained.



Colours Examples



Terms & Conditions

Terms and Conditions

Agreement
 
These Brand Terms and Conditions (the “Agreement”), in conjunction with The Victoria Hall Brand Guidelines, set forth the rules
required by The Victoria Hall’ for using or referring to The Victoria Hall’s brand, products, services, logos, web pages, screenshots
or other distinctive features (collectively the “The Victoria Hall Materials”). By using these log s and guidelines, The Victoria Hall
approves your Permission Request, and you agree to be bound by this Agreement and to comply with The Victoria Hall Brand
Guidelines.

1. You agree that all Victoria Hall Materials are the exclusive property of Victoria Hall. You further agree and acknowledge that
Victoria Hall owns all right, title and interest in the Victoria Hall Materials, including but not limited to trademark, service mark,
trade dress, copyright, and any and all other applicable worldwide intellectual property rights. Except as set forth below, you
agree that nothing in this Agreement grants or should be deemed to grant to you any right, title or interest in or to the Victoria
Hall Materials. You also agree not to challenge or assist others to challenge the Victoria Hall Materials (except to the extent such
restriction is prohibited by applicable law), and you agree not to register or attempt to register any domain names, trademarks,
trade names, or other distinctive brand features that are confusingly similar to those of The Victoria Hall.

2. Subject to Victoria Hall approving your Permission Request, Databricks grants you a non-transferable, non-exclusive, royalty-
free limited license to use the Victoria Hall Materials as set forth in the prologue of this document.

3. You may use the Victoria Hall Materials only as provided to you by Victoria Hall and shall not modify or alter the content in any
way.

4. The Victoria Hall Materials are provided “AS IS” and Databricks disclaims any warranties either expressed or implied by law
regarding the Victoria Hall Materials, including warranties of noninfringement. Furthermore, because you are not being charged
for use of the Victoria Hall Materials, in no event shall Victoria Hall be liable to you for the subject matter of this Agreement under
any theory of liability including for any direct, indirect, incidental, special, consequential, punitive, exemplary or other damages
arising out of this Agreement or the use of the Victoria Hall Materials. This limitation shall apply even if Victoria Hall was or should
have been aware or advised of the possibility of such damages and notwithstanding any failure of essential purpose of any
limited remedy stated herein. Some states and territories do not allow exclusion of implied warranties or limitation of liability for
incidental or consequential damages, so the above limitations or exclusions may not apply to you.

5. Victoria Hall reserves the right in its sole discretion to terminate or modify your permission to display the Victoria Hall Materials
and to take action against any use that does not conform to this Agreement or the Brand Guidelines, infringes any Victoria Hall’s
intellectual property or other right, or violates applicable law.

6. You may not assign your rights or delegate your obligations under this Agreement without Victoria Hall’ prior written consent.
This Agreement is not intended to benefit, nor shall it be deemed to give rise to, any rights in any third party.

7. Victoria Hall reserves the right to modify this Agreement, the Brand Guidelines and Victoria Hall Materials as it deems
necessary or appropriate and without notice.

8. You acknowledge and agree that Victoria Hall may be irreparably harmed in the event that you breach this Agreement or the
Brand Guidelines and that monetary damages alone cannot fully compensate Victoria Hall for such harm. Accordingly, you agree
that Victoria Hall shall be entitled to injunctive relief to prevent or stop such breach, and to obtain specific enforcement thereof.
Any such equitable remedies obtained shall be in addition to, and not foreclose, any other remedies that may be available to
Victoria Hall. 

If you have any questions or would like to report inappropriate use of any Victoria Hall materials, please contact:
halladmin@grangeoversandstowncouncil.gov.uk



Thanks for reading!

If you have any questions please
e-mail the Victoria Hall team at:

halladmin@grangeoversandstowncouncil.gov.uk


